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For many NHMSs operational weather forecasting for 
general public is still one of the main tasks

Competing for attention of general public with many other 
providers 

How well we know our users (in this presentation the 
focus is only on general public)?



WMO strategy for service delivery -» develop products in 
partnership with end-users

Be aware of needs, requirements, understanding, use, collect 
feedback, improve

Collecting opinions via E-mail, phone, mail, in person, from the 
mass media, on social media

Is this enough to know the needs of general public? 

We mostly get only the most positive and negative feedbacks

Difficult to spot the trends



What to do?

Professional company to conduct a professional sounding among 
population

Extensive, focused, and representative

Reveals changes in perception, preferences, habits, 
benchmarking with other providers

Identify the most efficient communication channels



Why?

Results can be used to set priorities

Identifies weak and strong points

Indicates changes in use of information 

Identifies preferences and daily demand flow

Identifies the most popular media channels



National survey 2017 main findings

90 % follow weather information at least occasionally

80 % do not require additional products

TV is still the most relevant media

Preference for combined text, picture and video



Following weather information



Following weather information on TV –
comparing results obtained in 2003, 2010 
and 2017



TV weather still very popular



Following weather information on internet



Weather on internet



Following weather information in newspaper



Following weather information on radio



Twitter and FB are 
popular and efficient 
channels to disseminate 
weather information



Use of mobile apps is increasing rapidly

Will this become the main channel of dissemination of weather 
information in future?

Data used in this presentation are from the survey conducted by Parsifal SC for the Slovenian Environment Agency -
Slovenian meteorological office in March 2017 


