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Combing value chain segments and market features

Evolving demand, technical and 

organisational innovations, and 

growing amounts of (also) non-

climate data invite public and 

private actors to extent towards 

hybrid provision structures, 

involving:

• other public bodies and/or

• companies

Yet, lead-actors are often tied 

to quite different pricing and 

data-openness principles

Demand sensitivity to product

features varies over value chain
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Exploration in cooperation with Finnish finance sector

• Ongoing, belated due to illnesses

• Survey → Interviews → Interactive choice situations → Theoretical model application

• Results by January 2022

• Among others attention for information sharing differences
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